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Paris agreement and Life cycle carbon neutrality. 
This has resulted in new strategies from our customers

What makes up a new 
car’s total carbon 
footprint?

Supply chain

Key drivers for our customers

Production Fuel/energy 
supply

Energy
Consumption Recycling

P R O D U C T I O N U S E   P H A S E E N D ‐ O F ‐ L I F E

CO2 matters over the entire life cycle

0.85.7 5.5 29.0 2.7

Decarbonisation Index (DKI) allows to track improvements in CO2‐performance

Paris commitment needs 30% reduction goal per car by 2025

∑ 43.7
tCO2/vehicle

VW: … In future, there is to be a sustainability rating which will be taken into consideration in the assessment of suppliers. 
Sustainability is to become a selection criterion that will be just as important as cost, quality, technological competence and 
innovative strength.
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Diversity & inclusion

Corporate governance and 
business ethics

Responsible and 
sustainable supply chain

Sustainable own 
operations

Sustainable 
product offer

Stronger 24
Bulten aim to be #1 in 

Sustainable development in our business
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Recognition by third party EcoVadis
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Technology and the 
innovation power

The skills and expertise

Values and the creativity

We are ahead of the game
I N   B U L T E N   W E   H A V E   T H E :

To leverage a sustainable and profitable customer 

offer and become a leader in global growth and 

prosperity in our business.

It is about:

• developing new products and services

• manufacturing approaches

• relations with customers and stakeholders

Vision
We create and supply the most innovative and sustainable 
fastening solutions. 


